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Penelitian ini bertujuan untuk mengetahui pengaruh Kualitas pelayanan, harga, 
dan promosi berpengaruh signifikan terhadap kepuasan pelanggan. Metode 
penelitian menggunakan jenis penelitian kuantitatif. Populasi ini adalah para 
pelaku yang pernah berobat pada Laboratorium Klinik Prodia Surakarta yang 
tidak diketahui secara pasti jumlahnya. Sampel yang digunakan dalam penelitian 
sebanyak 100 konnsumen. Teknik pengambilan sampel digunakan convenience 
atau accidental sampling, yaitu teknik pengambilan sampel non-probalitas 
dimana subyek dipilih secara bebas. Teknik pengumpulan data menggunakan data 
primer diperoleh dari pengumpulan data melalui metode  kuesioner. Teknik 
analisis data menggunakan adalah (1) uji instrumen (uji validitas dan reliabilitas), 
(2) Uji Asumsi Klasik (normalitas, multikolinieritas, heteroskedastisitas) dan (3) 
Uji Hipotesis (analisis regresi linier berganda, uji t, uji F dan R2). 
Hasil penelitian menunjukkan bahwa uji t menunjukkan bahwa nilai hasil dari 
thitung variabel Kualitas Pelayanan sebesar 4,713, variabel Harga sebesar 6,553 
dan variabel Promosi sebesar 3,947 dan  nilai ttabel = 1,985, ini berarti bahwa 
thitung > ttabel maka ho ditolak sehingga ada pengaruh yang signifikan Kualitas 
Pelayanan, Harga dan Promosi terhadap Loyalitas Pelanggan   secara individu. 
Berdasarkan uji F menunjukkan nilai Fhitung sebesar 467,562,  angka tersebut 
berarti Fhitung lebih besar daripada Ftabel sehingga keputusannya menolak Ho. 
dengan demikian secara simultan variabel Kualitas Pelayanan, Harga dan Promosi 
signifikan mempengaruhi kepuasan Loyalitas Pelanggan.   . 
 






The purpose of the study was to determine the effect of service quality, price, and 
promotion significantly influence customer satisfaction. The research method uses 
a type of quantitative research. This population is the perpetrators who have 
treated at the Prodia Surakarta Clinical Laboratory whose numbers are not 
known for certain. The sample used in the study was 100 consumers. The 
sampling technique is convenience or accidental sampling, which is a non-
probability sampling technique in which subjects are freely chosen. Data 
collection techniques using primary data obtained from data collection through 
the questionnaire method. Data analysis techniques used were (1) instrument test 
(validity and reliability test), (2) Classical Assumption Test (normality, 
multicollinearity, heteroscedasticity) and (3) Hypothesis Test (multiple linear 
regression analysis, t test, F test and R2) . 
The results showed that the t test showed that the value of the variable Service 
Quality variable was 4.713, the Price variable was 6.553 and the Promotion 
variable was 3.947 and the value of t table = 1.985, this means that tcount> tt 
was ho so that there was a significant effect Price and Promotion of Customer 
Loyalty individually. Based on the F test, the value of Fcount is 467,562, this 
number means that Fcount is greater than Ftable, so the decision rejects Ho. thus 
simultaneously the variable Quality of Service, Price and Promotion significantly 
affects the satisfaction of Customer Loyalty.  
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